


   This presentation includes only summary information and does not in any way purport to be comprehensive. None of the Company or any of its affiliates, 
directors, officers, advisors and employees accepts any obligation, liability, claim or remedy for any loss arising from any use of these presentation materials 
or their contents or otherwise arising in connection with these materials, whether or not arising from the negligence of the Company.
   This presentation may include market data and certain industry forecasts obtained from internal surveys, estimates, reports and studies, as well as external 
market research, publicly available information and industry publications. The Company, its affiliates, directors, officers, advisors and employees have not 
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jurisdiction where applicable laws restrict the transmission or distribution of this presentation.



In 2020, the COVID-19 crisis lead to a 
global crisis and an acceleration of the 
world transformation, “the world after”.

Before the start of the crisis, Manitou 
Group was ahead of its Ambition 22 Plan.

Acting with agility and anticipation and 
adapting to this new environment, 
Manitou Group reconsidered its roadmap 
and built a new Strategic plan which 
better integrates new stakes and critical 
opportunities. This plan is called :  

“New Horizons 2025” 

This strategic plan is, as from January 
2021, the new Manitou Group roadmap 
with new ambitions and targets.

The context





Strategic Plan 2018 - 2022

Financial Target
Recurring Operating Profit > 8% of the Sales*

* Considering the COVID-19 
crisis, Manitou Group suspended 
its Ambition 22 financial target in 
July 2020





Actual Sales

Sales development vs. 
Year 2017, the reference 
period for Ambition 22 
Strategic Plan (2018-2022) 

2017 figures as reported on 
2017 annual accounts and, 
according to 2017 IFRS 
standards

As targeted in the Ambition 
22 plan, the sales growth in 
Americas and of Services & 
Solutions have been 
stronger than the group 
average growth.



Sales & Recurring Operating Profit in % of Sales





Improve our customer commitment across continents

●

●

●

●

●
●
●
●

●
●
●

●
●
●

●
●
●



Expand our machine and service portfolios
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Create value & performance through innovation, digitalization and 
transformation
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Elevate our Talents
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Key actions and achievements
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Data as a game changer
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All figures Excluding Acquisitions
EBITDA  




